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GOVERNOR (name) PROCLAIMS SEPTEMBER

“LIFE INSURANCE AWARENESS MONTH”

(your city, state) – Many Americans recognize the importance of life insurance. It provides both peace of mind and security to families that are confronted with the death of a loved one. The life insurance industry provides protection to 75 million American families, and in 2009 $59 billion were paid to life insurance beneficiaries. Even so, 95 million adults have no life insurance, while insured Americans have, on average, far less than most experts recommend. 
To draw attention to the need for more Americans to include life insurance in their financial plans, Governor (name) is encouraging the people of (state) to take stock of their life insurance needs by proclaiming September 2011 “Life Insurance Awareness Month.”

(If applicable, provide details of a proclamation signing ceremony here.)

“The governor’s action will bring greater visibility to the initiative and the need for life insurance,” said (your state president’s name, with designations), president of (your state association). “The financial safety net that life insurance provides is especially important now given that many people have far fewer financial resources to fall back on in the event of a premature death in their family.”

Statistics show the need for greater awareness of life insurance and its benefits:

· Four in 10 adult Americans have no life insurance at all.

· Insured Americans, on average, have only about three-and-a-half times their annual income in life insurance coverage. Many insurance experts believe that people’s true need for coverage is 10 times their gross annual income, and sometimes more. 

· Only 35 percent of adult Americans have individual life insurance. Many rely on insurance provided by their employers, leaving many employees without coverage if they were to lose their job or change jobs.

· Each year, a significant number of Americans (600,000) die prematurely. In fact, the chances a 25-year-old male will die before reaching the retirement age of 65 is nearly 1 in 5; for a female, the odds are 1 in 9. 

· When a premature death occurs, insufficient life insurance coverage on the part of the insured results in 75 percent of surviving family members having to take measures to meet financial obligations, such as work additional jobs or longer hours, borrow money, withdraw money from savings and investment accounts, and, in too many cases, move to smaller, less expensive housing.

Said (your state president) about the troubling statistics: “People need to learn more about the benefits of life insurance so that in the event of a death, the family will be spared the economic hardships that accompany this type of tragedy.” (He/She) added: “We hope that the Life Insurance Awareness Month campaign will address the crisis of under-insurance that our nation faces today.”

(Association boilerplate follows. Adapt to your standards/liking.)

The (your state association name), founded in (year), has (number) members.  It is one of nearly 800 associations comprising the National Association of Insurance and Financial Advisors (NAIFA) federation. Founded in 1890 as the National Association of Life Underwriters, NAIFA represents the business interests of 60,000 members nationwide.  Members focus their practices on one or more of the following: life insurance and annuities, health insurance and employee benefits, multiline, and financial advising and investments. NAIFA's mission is to advocate for a positive legislative and regulatory environment, enhance business and professional skills, and promote the ethical conduct of its members.
